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Being part of a down-to-earth company which is based in the western part of Germany's
Münsterland region doesn't mean that we are oblivious to what is going on in the big wide
world. On the contrary, whereas many other countries are afflicted by turmoil, we in 
Germany and most of Europe are fortunate enough to be living in the lap of luxury. In any
case, we can afford to devote several weeks to one of life's most pleasant pastimes, 
namely football, at least as far as the male of the species is concerned. Well, there are
also plenty of other nice things to do - especially in the summer with its countless town
and street fairs of all kinds, good food, carefree opportunities for meeting friends and so
on. As is so often the case, we do this unconsciously and become obsessed with negative
aspects which are frequently overrated in everyday life. Generally speaking, the average
German tends to see the glass as being half empty rather than half full. In this respect,
we could learn a thing or two from our European neighbours, who are generally a little
more laid-back than we are.

I’m sure that when I say that everything is relative this will not really be news to you. By
the same token, it is important to realise just how fortunate we are. When watching the
news on TV each night, I’m regularly struck by the amount of injustice of this world: civil
war in Syria, Iraq and Ukraine, Ebola in Western Africa, to name just a few examples. We
don’t know how lucky we are to be living in good, old, peaceful Europe rather than in one
of the numerous crisis-ridden regions somewhere around the world.

This should encourage us to take responsibility and to exert a positive influence. At 
Dibella, we are committed to playing an instrumental role in advancing the cause of 
sustainable business activity in the production of our textiles. As far as we are able to, we
take account of ethical and environmental concerns along the value chain. With our com-
mitment to sustainable activity, we have initiated a process which is irreversible for us and
with which we are aiming to become more sustainable and better step by step.

That said, however, we have no intention whatsoever of neglecting our existing values and
strengths: the systematic focus on satisfying our customer’s requirements, the greatest
quality, flexibility, skills, reliability or, in a nutshell, the best possible performance.

It is particularly gratifying for us to see that this is how we are viewed in the industry – as
reliable, strong and innovative, yet down-to-earth and likeable or, to use a buzzword,
“simpatico”.

Be that as it may, I invite you to read about Dibella’s current activities on the following,
hopefully entertaining pages. 

And remember, we’re there whenever you need us. Regards Frank Neumann

Authorized signatory and 
CO-partner
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Brolli - the benchmark company
based in Graz, Austria.



4



5

From left: Mentor Hannes Jaenecke, actor; 
initiator of Ethics in Business Silke Masurat;
award-winner Ralf Hellmann, Dibella;
compere Jan Hofer, ARD
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The speakers, from left:
Peter Langkafel, Carsten Best;
Melanie Saner (host); 
Andrea Rechtsteiner; 
Ralf Hellmann
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Andrea Rechtsteiner (Larosé) presenting Ralf Hellmann (Dibella) 
with the “Best Supplier 2013” certificate.
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Sales agency Dibella: Located at the wonderful Fulda.



12 Hotel Therme Rogner, Bad Blumau:
people, ambiance, equipment- all
compatible to feel good.
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Inaugural meeting well 
attended ...
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During a guided tour of 
the production facility
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Kirsten Kaage shows 
visitors all the things 
that make Larosé 
so special
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From left: MaxTex vice president Guido Töpfer (MIP-Europe), MaxTex president
Ralf Hellmann (Dibella), MaxTex vice president Diederick Janssen (Unifi), 
Annette Imhoff (Larosé), Dominik Schröder (Larosé) and Hans Peter 
Beck (Greiff)
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Product out TENCEL®

to feel good
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Closing date:  6 January 2015
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Save the Date:

- “En route to CO2-neutral production"

Presentation of Dibella’s CO2 calculator, Ralf Hellmann, 
managing director, Dibella 
15 min.

- “Climate factors – a sober look at what is currently known 
about climatic change”

Sven Plöger, meteorologist and TV weatherman
60 min.
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Dibella GmbH 
Hamalandstraße 111 
D-46399 Bocholt 
Telefon: +49 (0)2871 2198 0 
Telefax: +49 (0)2871 2198 20 

E-Mail: info@dibella.de 




